Development of customer numbers in 2006

Mobile Communications
12/31/06 12/31/05 Change Change
in millions in millions in millions (percent)
:')‘t’;”e customers 106.419 97.846 8573 88
in Europe 81.378 76.156 5.222 6.9
in the USA (T-Mobile USA) 25.041 21.690 3.351 154
T-Mobile Germany 31.398 29.523 1.875 6.4
T-Mobile UK 16.905 17.158 (0.253) (1.5)
PTC?® 12.228 10.201 2.027 19.9
T-Mobile Austria * 3.180 3.119 0.061 2.0
T-Mobile Netherlands 2.552 2.317 0.235 10.1
T-Mobile Czech Republic 5.049 4.634 0.415 9.0
T-Mobile Hungary 4.431 4.194 0.237 5.7
T-Mobile Croatia 2.158 1.903 0.255 13.4
T-Mobile Slovakia 2.201 2.022 0.179 8.9
Other ® 1.277 1.085 0.192 17.7

Comments on the Mobile Communications table:

1) One SIM card corresponds to one customer in this diagram. Organic customer growth is reported for better comparability: tele.ring customers were also
included in the historic customer base, although the shares were not acquired until the end of April 2006;

2) Including Virgin Mobile. The decline on 2005 is based on a change in the definition of Virgin customers since the first quarter of 2006. Since the first quarter
of 2006, Virgin customers are reported on a 180-day migration basis (previously 360 days). The 2005 customer figures have not been adjusted. Details in the
Group interim report for the 1st quarter of 2005;

3) PTC has been consolidated since 11/06, historic figures are shown and included in the totals in order to illustrate the organic customer trend;

4)tele.ring is consolidated since 05/06, historic figures have been adjusted and are included in the totals in order to illustrate the organic customer trend;

5) Other Countries consists of T-Mobile Macedonia (previously MobiMak) and T-Mobile Montenegro (previously MONET)



