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The most recognized 
interactive media agency in 
Poland. Scope of activities: 
e-advertisement, e-
marketing, web design, 
flash etc.

Technology & 
Consultancy 
company. 
Specializes in 
systems for 
insurance 
companies

Aggregator and 
distributor of mobile 
games & 
applications

Aggregator and 
distributor of mobile 
entertainment 
content –
wallpapers, ring 
tones etc.

MEE – who we are?

Omnigence Group
Mother company, brand Filmweb.pl 

and companies Artegence & Efigence

Brands Jabler.pl, Bombadoo.pl 
owner of Gameleons LTD

Largest movie 
portal. 1,7 mln
UU monthly and
35 mln page 
views.

Developer of mobile 
games & 
applications
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Case study: Poland

• Presenting the key players of the Polish mobile games
market – operators, developers, aggregators 

• Defining the Polish mobile gamer and the mobile games
market 

• Reviewing which game propositions are popular in 
Poland? 

• Is Poland the next goldmine for the games industry? 
• Calculating the revenue potential of the Polish market
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Operators

Polish network operators’
market share by percentage
of users:

- PTC (37%)

- PTK Centertel (33%)

- Polkomtel (30%)

PTK Centertel
33%

PTC
37%

Polkomtel
30%

Source: Gsmonline.pl
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PTC

PTC Sp. z o.o. – the owner of operators – ERA and Heyah – in November 
2005 the PTC had 10 mln users – 37% of the Polish mobile market.

Shareholders:
ELEKTRIM S.A. 48,0% *
T-Mobile Deutschland GmbH 22,5% 
MediaOne International B.V. 22,5% 
Polpager Sp. z o. o. 4,0% 
CARCOM Warszawa Sp. z o.o. 1,9% 
Elektrim Autoinvest S.A. 1,1,%

*official share holders information from PTC. 

Source: www.era.pl
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PTC

Mobile content is offered under the 
brand Era Omnix on www.eraomnix.pl
and wap.eraomnix.pl.

PTC is a licensor of akumiitti m-
commerce platform. Most of the games
content is delivered to PTC directly 
through T-mobile group. 

There are a few Polish aggregators and 
developers who deliver games directly 
to PTC, to name the biggest: Avantis, 
Mobile Entertainment Europe (mee),
Breakpoint. 
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PTK Centertel Sp. z o.o. – licensor of the Orange brand - 33% of the Polish 
mobile market; 9,134 mln users after third quater of 2005.

Shareholder :

Telekomunikacja Polska S.A. – 100% *

* France Telecom is a main shareholder of Telekomunikacja Polska - 47,5%

Income after the first 9 months of 2005 - 4.212 billions PLN, which is about 
1.091 billion EUR .

PTK Centertel

Source: www.orange.pl, www.tp.pl
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Mobile content is offered at Orange 
World through WWW and WAP 
sites. 

Content is delivered by 5 
aggregators: Mobile Entertainment 
Europe, Mobile Media Consulting,
Avantis/Emisja, Pulsar and Mocohub. 

Content is offered from aggregator’s 
platforms as well as hosted by the 
games provider.

PTK Centertel
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Polkomtel

Polkomtel S.A. - the owner of operators – Plus GSM and Sami Swoi , had
8,372 mln users by the end of September of 2005, which is about 30% of the 
Polish mobile market.

Income after the first 9 months of 2005 – 4.669 billions PLN, about 1.209 
billion EUR

Polkomtel stockholders:
KGHM Polska Miedź S.A.  19,61 %
PKN Orlen S.A. 19,61 %
TDC Mobile International a/s  19,61 %
Vodafone Americas Inc. 19,61 %
PSE S.A. 17,56 %
Węglokoks S.A. 4,00 % Source: www.polkomtel.pl
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Mobile content is offered through 
Plusmega on WWW and WAP sites.

Polkomtel is a licensor of Pulsar’s
platform. 

Java games are delivered by 
aggregators & developers. To name 
a few of the biggest: Mobile 
Entertainment Europe (mee), 
Avantis/Emisja, Mocohub, Pulsar,
Breakpoint, Gameloft, and Overnet. 

Polkomtel
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Leading Polish java games developers:

• Breakpoint (2003) portfolio: 22 java games. 
Limited company. Employment: 15 specialists

• Gameleons (60% of shares owned by Mobile 
Entertainment Europe) – (2005) Limited 
company. Portfolio: 16 java games, 3D game 
engine “GEM Xenotime 3D”.  Employment: 7 
specialists and one development team as a 
subcontractor.

Java games developers
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Polish java games developers:

• Element Studio – Portfolio: 48 very simple 
java games, 12 simple Symbian games. Ltd 
company.

• Frontline Studios (2004), subsidiary company 
of NAWAR (1998). Portfolio: 10 java games, 
also develops for PS, GBA, Nintendo. Ltd 
company.

• Qubic Games – (2004) 3D mobile games. 
Portfolio: 2 java games. Privately owned. 
Employment : 2 specialists and subcontractos

Java games developers



www.meeurope.com

Leading Polish java games aggregators:

• Avantis/Emisja – (2000), brands: Mobista.pl and Papla.pl .

• CT Creative Team – (1999), owner of brand: Wapster.pl.

• Telecom Media (owns 40% of CT Creative Team ) – part of the 
investment group BB Investment. Owner of brands: Spotler and Bravo 
TV (TV programme).

• Mobile Entertainment Europe – (2004) offices in Poland and Canada. 
Own development studio – Gameleons . Owner of brands: Jabler and 
Bombadoo. Part of Omnigence group.

Aggregators
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Leading Polish java games aggregators:

• Bauer – (1991 in Poland), publishing house, owner of brand: Mobila.pl

• MNI S.A – (1992), owner of brands : iTV (TV channel) and Moje Logo

• El2 - owner of brand: Wapacz.pl

• Mocohub – (2003), owner of brand: Mocofun .

• Pulsar Electronics – part of Qumak-Sekom S.A. group

Aggregators
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Philips; 0,58% LG; 0,18%

Alcatel; 0,12%Samsung; 2,18%

Sagem; 3,45%

Motorola; 8,21%

SonyEricsson; 
13,69%

Siemens; 19,35%

Nokia; 52,22%

Defining the Polish mobile gamer and the mobile gam es market: 

The typical Polish 
gamer is a 15 to 24 
year old male 
attending high 
school/college 
living in the city.

Games are 
typically played on 
lower end phones
in Poland 

Source: mee market research
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Top 10 mobile phones by java games downloads in 2005 (~8 0% of total
downloads):

1. Nokia series 40 midp1 (6100, 6610, 6610i, 7210 etc.)  31%
2. Nokia 3510i 11%
3. Siemens C65 9%
4. SonyEricsson T610/T630 6%
5. Siemens CX65/M65/S65/SK65 5%
6. SonyEricsson K7XX 4%
7. Nokia series 60 midp2 (6600, 6630, 6680 etc.) 4%
8. Siemens S55/M55 3,5%
9. Nokia series 40 midp2 (3220, 6020, 6030, 6230 etc.) 3%
10. Motorola V300/V500/V600 3%

Source: mee market research
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Java games billing models in Poland:

- pay per game – SMS Premium (internet portals, press advertisments) and
WAP Premium (WAP portals) 

- subscription - available only in PTC – Era Omnix 

- credit card - less than 1% of internet portals transactions

- EVENTS: download for free – Polkomtel’s java game „Volleyball” prepared
by Gameleons is available for all Plus GSM users
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Reviewing which game propositions are most popular in Poland

Mobile Gameing market in Poland by Category:

6,4%Erotic

7,7%Film – branded titles

8,0%Strategy/Puzzle

11,1%Classic/Arcade

23,5%Sport/racing

31,1%Action/Adventure/Shooters

Mobile Gameing market in US by Category:

Source: mee market research
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Shooters; 17,3%

Aplications; 12,2%

Sport; 12,2%

Racers; 11,4%

Action games; 10,7%

Film; 7,7%

Platform; 6,7%

Erotic; 6,4%

Arcade; 4,2%

Strategy; 4,2%

Adventure; 3,1%

Logic; 2,6% Comics; 0,2%RPG; 1,2%

Most popular categories in 
Poland are:

• Shooters

• Sports

• Racers

• Action Games

• Film (branded)

Source: mee market research
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Is Poland the next goldmine for the mobile games indu stry?

Poland in numbers: 

- 38 mln people
- penetration of mobile phones - 74%
- 28 mln mobile users
- about 4 mln users per year buy java games (14%)
- average game user buys 1,5 games monthly
- 3 GSM/UMTS network operators with 8 brands
- 1 UMTS operator is preparing to enter the market – P4 (owned by Netia)
- 14 companies are ready to operate as MVNO
- 14 companies offering java games (most of them from Poland, right now
only Jamster with Jamba.pl enter the Polish market)
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„ about 4 mln users per year 
buy java games (14%) in

Poland”

This statement is quite equal
to that pyramide prepared by 

Ovum in 2001
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Calculating the revenue potential of the Polish marke t:

Network operators – around 100k games monthly

Press advertisement – around 300k games monthly:
Main players: Bauer, CT Creative Team, Telecom Media and Avantis/Emisja. 

All companies have pretty equal share of that part of the market.

Internet portals, TV - ~100k games monthly:
Main portals: Wapster.pl, Jamba.pl, Jabler.pl, Wapacz.pl, Papla.pl, Mobista.pl, 

Mobila.pl, Spotler.pl and afiliated portals: Onet.pl, WP.pl

TV: MTV, 4funTV, VIVA

Source: mee market research
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Summary:

There are 500k games sold monthly on the Polish market – average price for 
java game 7 PLN. It means that market is worth ~3,5 mln PLN monthly (920k 
EUR) and about 42 mln PLN a year (11 mln EUR ).

According to Informa Telecoms & Media report the worlds mobile market is 
worth 2 140 mln EUR, so Polish market is about 0,5% of the global market.

We estimate that the Polish market will grow up in 2006 by 25% and the
revenue should be around 13,5 mln EUR.

Source: mee market research
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13,5

11

3,95

0,21
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*2006

2005

2004

2003

Revenue of the Polish games market in mln EUR

* Estimated revenue

Source: mee market research
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Thank you!

Mobile Entertainment Europe

phone: +48 22 380 13 33
fax: +48 22 380 13 14

Email: office@meeurope.com

Web: www.meeurope.com, www.jabler.com, www.bombadoo .com


